
FREQUENTLY ASKED QUESTIONS BY ARTISTS PARTICIPATING IN THE CRUISE 

WHAT DO I GET FOR MY MONEY  

Postcards: Studio Cruise postcards are an effective and cost efficient handout and mailer with which to 

market our event and the Steering Committee provides them to the participating artists as part of the 

participant’s fee.  They will be available in late May. 

Brochure: To help guide and inform our visitors during the Studio Cruise a brochure and map is created 

each year.  While the brochure identifies our events supporting sponsors, it is intended chiefly to provide 

the visiting public with information pertaining to the participating artists including an image 

representative of their work, driving directions to their studio and a map graphically illustrating their 

studio location relative to major roadways. 

Each studio will be provided a number of brochures to have available for the convenience of visitors 

during the event. 

Signage:  Each participant is entitled to the use of up to three Studio Cruise roadside signs which are 

provided by the Steering Committee as part of the participant’s fee.  These signs will be distributed prior 

to the event and the artist is responsible to return them to the designated location when asked to, 

following the event.  

Additional roadside signs can be reserved with the Steering Committee by participating artists at a one 

time additional cost.  Any additional reserved signs must also be turned in at the end of the event. 

However, the artist is entitled to the use of them every year that the artist is a participant in the Studio 

Cruise at no additional charge thereafter. 

PLEASE NOTE: In order to promote the Studio Cruise in a professional manner ‘homemade’ signs are 

not allowed therefore artists are responsible to order the number of signs that they believe that they need 

to adequately guide visitor’s to their studio, when canvassed by the Steering Committee. 

While the event roadside signs DO contain a directional arrow to help guide the public in their tour we 

have found that the addition of a small sign mounted atop the roadside sign that designates the number of 

miles can be helpful, therefore an optional sign can be ordered through the Steering Committee by the 

participant at their own expense.  These ‘miles’ signs are retained by the participant after the event. 

Marketing:  The marketing plan for the Studio Cruise is developed with two primary points of focus: 

• Local Marketing - is focused to attract the attention of area residents and utilizes a broad and 

diverse spectrum of media including local and area newspapers, posters, postcards, brochures, 

local radio and television advertising as well as a presence on multiple internet- related sites.    

• Non-Local Marketing   - is focused to attract visitors from outside of the immediate area and 

this marketing includes out-state and regional newspapers, tourist/travel related magazines and 

web sites. 



We have also benefitted in the growth of Word of Mouth advertising where both artists and past visitors 

have told others about our event. 

Operating Budget: The operational income of the Studio Cruise is comprised of artist participation fees, 

carry over of funds from the prior year’s Studio Cruise and local business sponsorships of cash and in-

kind donations.   In addition, the Steering Committee applies for local arts related grant funding.   All 

funds are administered through the Bemidji Community Art Center which acts as the Fiscal Agent for this 

event. 

Expenditure of the operating funds goes principally to the marketing of the Studio Cruise although 

Liability Insurance coverage is purchased for the Steering Committee.  

Evaluation Strategy:  To evaluate how well the Studio Cruise served the interests of the participating 

artists as well as the general public, two targeted surveys have been developed by the Steering Committee 

for the respective constituent parties to complete. 

Artists can help to support the growth of the Studio Cruise by completing their survey as completely as 

possible including tracking the number of visitors to their studio each day. 

The information provided by the two surveys are compiled into respective data sets and are shared 

following the Studio Cruise with interested participating artists and are also reviewed by the Steering 

Committee to identify what worked well and where there are opportunities for improvement.   In addition 

this information is shared with prospective sponsors as well as in our Final Reports required as part of 

any grant funding. 

Collaborative Support:  In addition to supporting the policies, procedures and guidelines outlined 
here, each participating artist can help to exceed our visitor’s expectations by knowing something of each 
others’ work, their studio location and how to get there so as to help our visitors have a more fulfilling 
experience.    
 
We have seen from the positive comments of our visitors and by the number who continue to come back 
each year and who bring their friends, that this spirit of collaboration is very much appreciated. 
 
Thank you for your interest and we hope that you found this document informative.  
 


